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P @russpass_msk
H %
% MOCKBA = Channel about Moscow for residents and guests. Contact team:
— @russpass_help_bot Registered in Roskomnadzor list:...
SUBSCRIBERS ERR (% SEE POSTS) REACH/POST
Y 2.3K
65 275 4.0% :
+171 per month last 24h 1.8% adreach 1.2K/24h
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Promt<Press - Audit @russpass_msk

— SECTION 01 CHANNEL SNAPSHOT

Key channel metrics

Each card is a separate channel health indicator. The subtitle below the number
shows the period it covers.

S, SUBSCRIBERS ® VIEWS/POST B POSTS/WEEK

™

65 275

A~ 7D TREND

-12.7%

vs previous week

A~ AD REACH

1.2K

& SUBS REACH

3.55%

avg % subs see post

Q REACTIONS/POST

19.2

only 1,171 reactions,
489 reposts, 0
comments

Q) CHURN / MONTH

+171

23K

median 2.3K - 29 days

(@ POST LENGTH

549 chars

median 554 - 29 days

(@ CITATION RATE

475

14.7

for period

Yy POSTS ANALYZED

61

29 days

& CHANNEL AGE

4 years1

24h avg TSR citation index - 945 IONth
channels mentioned
all time created 08.06.2022

I EDITOR AI SUMMARY

Channel «<KRUSSPASS.Moscow» — 65 275 subs. Avg post views 2.3K people (4% of subs), reach low
— expand audience. Publishes 15 posts/week (~2/day) — regular. Week Jun 29-Jul 5 reach
dropped -12.7% by week Jun 22-28 — worth analyzing reasons.
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Promt<Press - Audit @russpass_msk

— SECTION 02 CONTENT ANALYSIS

What Works Best

Top posts by engagement & underperformers — to see what to repeat & what to

drop.

| WHAT TOP POSTS HAVE IN COMMON

01 Analysis basedon 61 postsin 29 days.

02 Dominant format — Photo (49/61 posts).
03 Avg post length — 549 chars (median 554).

04 Peakaudience activity — Tuesday, 15:00 MSK.

05 Top posts get 2x more views than weakest (3.4K avg top vs 1.7K worst) —among 61 posts in 29

days. Analyze commonalities: topic, format, timing.

| TopP 5 POSTS

Ngllé.oé - 12:04  PHOTO

& Wow! Whoa! Ah! Oh! Ooh! Yikes! And other interjections —
bring them all, because the occasion calls for it. On June 27-28
at Bakery No. 9...

N9215.E]6 - 15:51  PHOTO

i iiii mi We don't know how to explain this feeling... Something
between pleasure, happiness, beauty, and tenderness. Maybe
love for the 'Estates... festival

Ng319.06 - 14:00  PHOTO

i mi i Weekend plan: dress up in noble costumes at Manege
Square photo salon and take the 'Moscow Estate' route to
collect...

VIEWS

3589

REPOSTS

14

VIEWS

3347

REPOSTS

4

VIEWS

3191

REPOSTS

4

REACTIONS

19

ER
5.5%

REACTIONS

31

ER
5.1%

REACTIONS

19

ER

4.9%
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Promt<Press - Audit @russpass_msk

NQ421.86 - 10:01  PHOTO VIEWS REACTIONS
: : , 3104 24
¥ How about a walk? As part of 'Summer in Moscow, every
Saturday there are free walking tours of Moscow from REPOSTS ER
0,
RUSSPASS. Already.. 27 4.8%
N9517.06 - 15:44  TEXT VIEWS REACTIONS
T et et e e
@@ Jp) Is it the breeze on the Moscow River? Or us shouting "~/ °°"% ER
o,
about RUSSPASS river cruises, but you... 4.7%
| woRsT 3
29.06 - 15:21  PHOTO VIEWS REACTIONS
. . . 1852 12
# RUSSPASS Magazine hit a three-pointer and told us where
to play basketball this summer. We grab the ball and slam REPOSTS £ .
dunk right into your... 2 2.8%
07.07 - 15:56  PHOTO VIEWS REACTIONS
. N e 1708 10
<« Only the chosen ones got it! If not, it's time to dive into the
world of skateboarding. - - Maybe for some, that requires... REPOSTS EE
4 2.6%
03.07 - 11:34  TEXT VIEWS REACTIONS
e e 1632 15
@@ @rTolstoy Center €2 & @Ivan Turgenev Museum €3 E%
@Ilya Glazunov Gallery v Continue list... REPOSTS EZR .
- 5%
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Promt<Press - Audit @russpass_msk

— SECTION 03 - SUBSCRIBER DYNAMICS

How the channel grew over
the year

Subscriber growth chart for the year. Key months show exact subscriber count.
Shows months of growth vs. loss.

67.8K
66.7K 67.3K 67.4K 66.7K

Jul 25 Aug 25 Sep 25 Oct 25 Nov 25 Dec 25 Jan 26 Feb 26 Mar 26 Apr 26 May 26 Jun 26 Jul 26

PERIOD START NOW NET GROWTH

47 008 65 280 +18 272
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Promt<Press - Audit @russpass_msk 10.07.2026
— SECTION 04 - CITATIONS
Citation index 475 — channel popularity rating based on mentions. Considers not
only their count but also the weight of mentioning channels: a post froma 100K
subs channel "weighs” more than from a 1K subs channel. All time the channel was
mentioned 948 different channels.
COUNTRIES MENTIONING FORMAT MENTIONED IN
B Russia 99.5% B Mentionedin a separate
post 49 .4%
B Ukraine 0.0%
. B Inabundle with 2-5
Belarus 0.0% channels 49.6%
Uzbekistan 0.0% In a bundle with 6-10
[ 0.0% channels 0.6%
Inabundle with 11+
channels 0.4%
M Insuspicious channels
(bots) 10.3%
SIZE OF CHANNELS MENTIONING TOPICS MENTIONED IN
@ Micro-channels (up to 1K) B News &Media 46.2%
13.2%
B 1-10Ksubs 20.7% B Travel 22.2%
10-30K subs 25.3% B Other 4.1%
30-100K subs 26.5% Educational 4.0%
@ over 100K subs 14.4% M Family &Kids 3.4%
promtpress.com/audit Page 7 / 13



Promt<Press - Audit @russpass_msk

— SECTION 05 - AD POTENTIAL

How long a post generates
reach

Avg reach of ad post over time since publication. Helps estimate how long

placement stays effective.
1.5K
1.2K I

900
I LAST 24H LAST 48H LAST 72H

LAST 12H

L7K
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PromtePress - Audit @russpass_msk

— SECTION 06 - COMPETITORS

Who you compete with

11 closest channels by topic & audience. Your channel is highlighted — see your

niche rank.

CHANNEL SUBSCRIBERS
M- Moscow - Where to Go | Events 1.2M
A« Pobeda Airlines 1.1M

mp Moscow Digest 559.8K

AE AEROFLOT 525.4K

Mo Moscow Girl 502.6K
Jp Yandex Travels 498.7K

U Tutu 497.1K

sun Discount wagon 432.2K

ER Ways to Travel Almost Free (RU) | Vandrouki, Vandrouki, vandrouki —

401.8K
that's us
or Ozon Travel 398.9K
@ RUSSPASS.MockBa 65.3K

| COMPARATIVE SUMMARY

Channel not yet outside niche top 96 — early growth stage. Niche leader —
Moscow - Where to Go | Events (1.2M), top-96 median: 151.6K. First goal — enter
top-96 through systematic work with traffic and content.
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PromtePress - Audit @russpass_msk

— SECTION 07

MENTION DYNAMICS

How often the channel is

mentioned

Every month we record posts in other channels that mention your channel. Over the
last 6 months such mentions were 335, they brought 21 619 new subs.

PERIOD

January 2026

December 2025

November 2025

October 2025

September 2025

August 2025

MENTIONS

16

29

28

25

44

193

CHANNELS

21

23

34

149

1704

1513

1343

2271

4976

9 812

BROUGHT SUBS

TOTAL MENTIONS

335

MONTHS OF DATA

6

ACQUIRED SUBS

21619
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Promt<Press - Audit @russpass_msk 10.07.2026

— SECTION 08 - NICHE COMPARISON

Where the channel ranks In
its league

Took top-100 channels in category «Travel» (Russia) and saw how your channel
compares. Gray band — range covering 80% of niche channels (p10 to p90). Black
vertical — median. Red dot — your channel.

SUBSCRIBERS 56% below median

median 149.8K

48 . 1K 65 275 — your channel 427 .5K

AVG REACH / POST 81% below median

median 12.5K

(
1.7K 2 317 — your channel 112.3K
CITATION INDEX better than 62% of niche
median 128
o
0 475 — your channel 1.6K

promtpress.com/audit Page 11 / 13



Promt<Press - Audit @russpass_msk 10.07.2026
— SECTION 09 - STRATEGY
5 priority actions sorted by expected impact. Check off and return to this reportin a
month.
01 Top post of the week — on Tuesday ERRECT
Audience is most active on this day at 15:00 MSK. Best window
for an

02 Increase share of video posts

Video in Telegram retains audience longer and is better
perceived by the algorithm. We recommend increasing
share to 15-25%.

03 ER below niche benchmark — rethink formats

Current ER 3.55% vs norm 7.5%. Try polls & interactive
formats.

0 4 Systematic traffic buying

Three formats for your media: Inhouse (premium
channels), Native (native integrations), Premium
(target audience). PromtPress selects sources for the
niche.

0 5 Test polls & interactive formats

Posts with polls/reactions usually give +5-15% to ER.
One poll per week on a "hot" topic — easy growth point.

promtpress.com/audit

important post

EFFECT

Video retains
audience
better

EFFECT

+4.0pp ER

EFFECT

+1000-3000
subs

EFFECT

+5-15% ER
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Want this done by
2

This audit is what we can do in minutes from public data. Want to
go further? Run ads through us & hit your growth planina
month.

Launch Telegram ad

https: //panel.promtpress.com/register

Contact manager

t.me/PromtPress_manager
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